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This third edition of Strategic Marketing Management confirms it as the classic
textbook on the subject. Its step- by- step approach provides comprehensive
coverage of the five key strategic stages:

* Where are we now? - Strategic and marketing analysis
* Where do we want to be? - Strategic direction and strategy formulation
* How might we get there? - Strategic choice
* Which way is best? - Strategic evaluation
* How can we ensure arrival? - Strategic implementation and control

This new revised and updated third edition has completely new chapters on 'The
Nature and Role of Competitive Advantage' and 'The Strategic Management of
the Expanded Marketing Mix', and extensive new material covering:

* The changing role of marketing
* Approaches to analysing marketing capability
* E-marketing
* Branding
* Customer relationship management
* Relationship management myopia
* The decline of loyalty

The book retains the key features that make it essential reading for all those
studying the management of marketing - a strong emphasis on implementation,
up to date mini cases, and questions and summaries in each chapter to reinforce
key points. Widely known as the most authoritative, successful and influential
text in the sector, the new edition remains an irreplaceable resource for
undergraduate and graduate students of business and marketing, and students of
the CIM Diploma.
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Editorial Review

Review
"I can say unequivocally that this book is one of the best structured, comprehensive and, most important,
readable texts available today."

Professor Michael J Baker, University of Strathclyde

From the Publisher
This new, revised and updated edition builds on the strengths of the original text, making it essential reading
for everyone studying the management of marketing.

From the Back Cover
The third edition of Strategic Marketing Management confirms it as the classic textbook on the subject. Its
step- by- step approach provides comprehensive coverage of the five key strategic stages:

* Where are we now?
Strategic and marketing analysis
* Where do we want to be?
Strategic direction and strategy formulation
* How might we get there?
Strategic choice
* Which way is best?
Strategic evaluation
* How can we ensure arrival?
Strategic implementation and control

The new revised and updated third edition has totally new chapters on The Nature and Role of Competitive
Advantage and The Strategic Management of the Expanded Marketing Mix, and extensive new material
covering:
* The changing role of marketing
* Approaches to analysing marketing capability
* E-marketing
* Branding
* Customer relationship management
* Relationship management myopia
* The decline of loyalty

The book retains the key features that make it essential reading for all those studying the management of
marketing:- a strong emphasis on implementation, up to date mini cases, and questions and summaries in
each chapter to reinforce key points. Widely known as the most authoritative, successful and influential text
in the sector the new edition remains an irreplaceable resource for undergraduate and graduate students of
business and marketing, and students of the CIM Professional Postgraduate Diploma.



Users Review

From reader reviews:

Thomas Llanos:

Have you spare time for the day? What do you do when you have a lot more or little spare time? That's why,
you can choose the suitable activity intended for spend your time. Any person spent their own spare time to
take a wander, shopping, or went to the particular Mall. How about open or perhaps read a book entitled
Strategic Marketing Management? Maybe it is to get best activity for you. You already know beside you can
spend your time along with your favorite's book, you can smarter than before. Do you agree with the opinion
or you have other opinion?

Mark Cabrera:

Reading a book to be new life style in this 12 months; every people loves to read a book. When you read a
book you can get a great deal of benefit. When you read books, you can improve your knowledge, mainly
because book has a lot of information in it. The information that you will get depend on what sorts of book
that you have read. If you would like get information about your review, you can read education books, but if
you want to entertain yourself look for a fiction books, this kind of us novel, comics, in addition to soon. The
Strategic Marketing Management will give you new experience in studying a book.

John Harris:

Is it an individual who having spare time in that case spend it whole day by watching television programs or
just laying on the bed? Do you need something new? This Strategic Marketing Management can be the
answer, oh how comes? It's a book you know. You are therefore out of date, spending your free time by
reading in this new era is common not a geek activity. So what these books have than the others?

Daniel Love:

That guide can make you to feel relax. This book Strategic Marketing Management was bright colored and
of course has pictures on there. As we know that book Strategic Marketing Management has many kinds or
category. Start from kids until adolescents. For example Naruto or Detective Conan you can read and think
that you are the character on there. Therefore not at all of book usually are make you bored, any it makes you
feel happy, fun and rest. Try to choose the best book in your case and try to like reading in which.
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