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Sales promotion is an increasingly important tool within the overall armoury of
marketing communications. Sales promotion has grown dramatically as the
communication channel of choicein recent years. Not only can Sales Promotion
help marketers achieve specific objectives, it can do so more rapidly than
virtually any other area of Marcomms. Sales Promotion is a survey text that
provides a sound academic underpinning of sales promotion, illustrated by a
variety of current examples drawn from recent promotions worldwide, current
sales promotion campaigns and underpinned with wide references to the

academic literature. It covers all areas of sales promotion, from the promotions
everyone seeson adaily basisin retail outlets to the more specialized but equally
influential business of B2B or trade sales promotions. In addition the text covers
event management, sponsorship and cause-related marketing. Uniquely it also
coversinternational aspects of sales promotion. Sales Promotion is suitable for
undergraduate students of Marketing, in particular Marketing Communications
and Advertising courses, postgraduate students on marketing-led Masters, and
professional qualifications from the Institute of Sales Promotion, CIM and CAM.
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Sales promotion is an increasingly important tool within the overall armoury of marketing communications.
Sales promotion has grown dramatically as the communication channel of choice in recent years. Not only
can Sales Promotion help marketers achieve specific objectives, it can do so more rapidly than virtualy any
other area of Marcomms. Sales Promotion is a survey text that provides a sound academic underpinning of
sales promotion, illustrated by a variety of current examples drawn from recent promotions worldwide,
current sales promation campaigns and underpinned with wide references to the academic literature. It
covers all areas of sales promotion, from the promotions everyone sees on adaily basisin retail outlets to the
more specialized but equally influential business of B2B or trade sales promotions. In addition the text
covers event management, sponsorship and cause-related marketing. Uniquely it also covers international
aspects of sales promotion. Sales Promotion is suitable for undergraduate students of Marketing, in particular
Marketing Communications and Advertising courses, postgraduate students on marketing-led Masters, and
professional qualifications from the Institute of Sales Promotion, CIM and CAM.
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Editorial Review

Review

1. Understanding of Sales Promotion. 2. The Roles and Limitations of Sales Promotion. 3. Developing the
Theory of Sales Promotion. 4. The Strategic Dimensions of Sales Promotion. 5. Budgeting for Sales
Promotion. 6a. Developing the Sales Promotion Plan - Understanding the Target Audience. 6b. Developing
the Sales Promotion Plan - The Competitive Environment. 7. Identifying Sales Promotion Objectives. 8.
Consumer Promotions. 9. Promoting to the Trade. 10. Sales Force Activity. 11. Sponsorship and Event
Management. 12. Evaluating Sales Promation. 13. The Legal and Regulatory Framework. 14. Sales
Promotion Agencies. 15. Integrating Sales Promotion Activity. 16. International Sales Promotion.

Users Review
From reader reviews:
Troy Cochran:

In this 21st millennium, people become competitive in each way. By being competitive today, people have
do something to make these individual s survives, being in the middle of the particular crowded place and
notice by means of surrounding. One thing that occasionally many people have underestimated thisfor a
whileisreading. Sure, by reading a guide your ability to survive enhance then having chance to stand than
other is high. For yourself who want to start reading the book, we give you that Sales Promotion book as
basic and daily reading book. Why, because this book is greater than just a book.

IsdroWdls:

The reserve untitled Sales Promotion is the book that recommended to you you just read. Y ou can see the
quality of the reserve content that will be shown to anyone. The language that creator use to explained their
ideas are easily to understand. The article writer was did alot of exploration when write the book, to ensure
the information that they share to your account is absolutely accurate. Y ou also can get the e-book of Sales
Promotion from the publisher to make you considerably more enjoy free time.

Jeri McKeen:

Beside thiskind of Sales Promotion in your phone, it could possibly give you away to get nearer to the new
knowledge or data. The information and the knowledge you are going to got here is fresh from your oven so
don't possibly be worry if you feel like an outdated people live in narrow community. It is good thing to have
Sales Promotion because this book offers for your requirements readable information. Do you sometimes
have book but you seldom get what it's facts concerning. Oh come on, that wil happen if you have thisin
your hand. The Enjoyable option here cannot be questionable, including treasuring beautiful island. So do
you still want to miss the idea? Find this book along with read it from now!



Phillip Elliott:

Reading a reserve make you to get more knowledge as aresult. Y ou can take knowledge and information
originating from a book. Book is prepared or printed or illustrated from each source which filled update of
news. In this modern eralike now, many ways to get information are available for anyone. From media
social such as newspaper, magazines, science publication, encyclopedia, reference book, story and comic.
Y ou can add your understanding by that book. Ready to spend your spare time to spread out your book? Or
just in search of the Sales Promotion when you desired it?
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