
Luxury China: Market Opportunities and
Potential

By Michel Chevalier, Pierre Xiao Lu

Luxury China: Market Opportunities and Potential By Michel Chevalier,
Pierre Xiao Lu

A guide to reaching and profiting from China's expanding luxury consumer
class

China's growing consumer base and expanding economy means more disposable
income for more Chinese citizens. The Chinese market for luxury goods is
expected to expand from $2 billion this year to nearly $12 billion by 2015.
Today's biggest global luxury goods retailers expect China to make up a large
and ever growing portion of their customers, and those businesses are responding
with new stores and investments in China. Luxury China gives
readers–particularly professionals in advertising, marketing, and the luxury
brands industry–a deep look into the future of the Chinese luxury goods market
and shows them how to tap into China's tremendous market potential.
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Editorial Review

Review
This is the first book to provide all necessary information for a luxury brand trying to develop its business in
China. It indicates how the consumers, the stores, the markets and the communication tools are different and
must be understood and used in a consistent and harmonious way. It gives examples of brands that have done
well and brands that have done less well, so that the reader can understand the best practices in this territory.
- Mimi Tang, President, Asia and Pacific, Gucci Group

Is the China luxury market a long-term gold mine, a short-term mine field, or both? This timely and
insightful book answers this question—and many more! No doubt a book every manager of the industry
should read before investing or investing more in this fascinating country.
- Eric Douilhet, President, Bluebell (Asia) Ltd.

The Chinese El Dorado for luxury brands is not a quiet one-way street. More than anywhere else in the world
the learning curve is a long and sometimes painful process. In Luxury China, Michel Chevalier and Pierre Lu
share their outstanding experience of luxury brand management in China to help us assess and understand
the marketing and business challenges, and better respond to them.
- Alexandre Fauvet, Director for Licenses & Distribution, Lacoste SA

Luxury China provides a complete exploration and explanation of the argument that China’s potentially
substantial surplus from foreign businesses can be considerably justified by the success of the luxury sector.
Through affluent cases from both Europe and China, readers will learn about the vigor, acceleration, and
future of the Chinese consumer market.
- Professor Lu Xiongwen, Dean, School of Management, Fudan University

The merit of this book, Luxury China: Market Opportunities and Potential, is that it is the first one to clearly
indicate and to substantiate the fact that China has become a priority for the most dynamic brands and it
gives very clear indications about the way in which the market should be developed.
- Sidney Toledano, President and CEO, Christian Dior Couture

From the Inside Flap
"Luxury China" answers the question of how to succeed in the fashion and luxury industries of Mainland
China. The country's extraordinary economic boom has made it the world's third largest market for fashion
and luxury with unlimited potential in the future.

Key issues, such as the size of the Chinese luxury market and its evolution in different product categories are
explained and illustrated. Readers will find comparisons between the Chinese luxury clients and that of
clients from the rest of the world. This book covers topics such as:
- Chinese luxury consumer behaviors and their preferences
- possible market entrance strategies
- elective retailing
- successful communication and advertising strategies
- effective campaigns against counterfeits in China.

"Luxury China" comes with business cases applicable to Chinese and international brands in main luxury



product categories, such as high fashion, leather goods, watches, spirits and wines, decoration and table
wares.

The authors have provided deep insights and updated information for the industry's fast evolution in the
market. This book comes equipped with practical and effective solutions for new brands that wish to explore
their opportunities in this market. It will also prove useful for well-established brands facing the challenges
of maintaining and increasing their market share. "A perfect reference with solutions!"

From the Back Cover
Luxury China answers the question of how to succeed in the fashion and luxury industries of Mainland
China. The country's extraordinary economic boom has made it the world's third largest market for fashion
and luxury with unlimited potential in the future.

Key issues, such as the size of the Chinese luxury market and its evolution in different product categories are
explained and illustrated. Readers will find comparisons between the Chinese luxury clients and that of
clients from the rest of the world. This book covers topics such as:

Chinese luxury consumer behaviors and their preferences●

possible market entrance strategies●

elective retailing●

successful communication and advertising strategies●

effective campaigns against counterfeits in China.●

Luxury China comes with business cases applicable to Chinese and international brands in main luxury
product categories, such as high fashion, leather goods, watches, spirits and wines, decoration and table
wares.

The authors have provided deep insights and updated information for the industry's fast evolution in the
market. This book comes equipped with practical and effective solutions for new brands that wish to explore
their opportunities in this market. It will also prove useful for well-established brands facing the challenges
of maintaining and increasing their market share. A perfect reference with solutions! 

Users Review

From reader reviews:

Fernando Minaya:

Why don't make it to become your habit? Right now, try to ready your time to do the important behave, like
looking for your favorite e-book and reading a guide. Beside you can solve your short lived problem; you
can add your knowledge by the e-book entitled Luxury China: Market Opportunities and Potential. Try to the
actual book Luxury China: Market Opportunities and Potential as your pal. It means that it can to get your
friend when you experience alone and beside regarding course make you smarter than previously. Yeah, it is
very fortuned for you personally. The book makes you much more confidence because you can know
everything by the book. So , let me make new experience and also knowledge with this book.

Gale Velez:

You could spend your free time to see this book this book. This Luxury China: Market Opportunities and



Potential is simple to develop you can read it in the park your car, in the beach, train in addition to soon. If
you did not get much space to bring the particular printed book, you can buy often the e-book. It is make you
simpler to read it. You can save typically the book in your smart phone. So there are a lot of benefits that you
will get when you buy this book.

Thelma Atkins:

This Luxury China: Market Opportunities and Potential is brand-new way for you who has intense curiosity
to look for some information as it relief your hunger of knowledge. Getting deeper you in it getting
knowledge more you know otherwise you who still having little digest in reading this Luxury China: Market
Opportunities and Potential can be the light food for yourself because the information inside that book is
easy to get by means of anyone. These books acquire itself in the form which is reachable by anyone, sure I
mean in the e-book type. People who think that in book form make them feel drowsy even dizzy this reserve
is the answer. So there is not any in reading a reserve especially this one. You can find actually looking for.
It should be here for you. So , don't miss it! Just read this e-book type for your better life as well as
knowledge.

Vanessa Kistler:

What is your hobby? Have you heard in which question when you got students? We believe that that query
was given by teacher with their students. Many kinds of hobby, Every individual has different hobby. And
you also know that little person just like reading or as reading become their hobby. You need to know that
reading is very important and book as to be the issue. Book is important thing to increase you knowledge,
except your teacher or lecturer. You get good news or update in relation to something by book. Many kinds
of books that can you take to be your object. One of them is actually Luxury China: Market Opportunities
and Potential.
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